The 2025 14th International Conference on Economics, Business and Marketing Management

(CEBMM 2025) will be held in Singapore during October 24-26, 2025.

It aims to bring together

leading academic scientists, researchers and research scholars to exchange and share their
experiences and research results on all aspects of Economics, Business and Marketing Management.

PUBLICATION

The excellent accepted and registered full papers of
CEBMM 2024 will be recommended to be published
into Journal of Advanced Management Science or
International Journal of Trade, Economics and

Finance.
ISSN: 2168-0787

Frequency: Quarterly

DOI: 10.18178/joams

Abstracting/ Indexing: Ulrich's
Periodicals Directory, Google Scholar,
Crossref, Engineering & Technology
Digital Library and Electronic Journals
Digital Library

ISSN: 2010-023X

8 Frequency: Bimonthly
DOI:10.18178/I1JTEF
Abstracting/ Indexing: ProQuest,
Crossref, Electronic Journals Library,
EBSCO, and Ulrich's Periodicals Directory

KEY DATES

e Submission Deadline: June 05, 2025
+ Notification Deadline: July 05,2025
e Early Bird Registration Deadline: July 30,2025

CONTACT US

O 1-313-263-4817

7 [\

am cebmm@academic.net

il

www.cebmm.org

ORGANIZED BY

SUSS

SINGAPORE UNIVERSITY

OF SOCIAL SCIENCES

SUBMISSION INSTRUCTION

e To publish the full paper into International
Journal and give the oral presentation, please
send us the full paper. Each paper should at
least 5 pages (including the abstract, figures,
tables, and references), extra page from Page 6
should be paid.

e To give presentation only, please just send us
the abstract.

¢ Submission Method: (Choose one way)
1.https://confsys.iconf.org/submission/cebmm2025
2.Email: cebmm@academic.net

CALL FOR PAPERS
'@ ECONOMICS

¢ Digital Economy and Platform Business Models

¢ Global Economic Recovery in the Post-Pandemic
Era

¢ Inflation Dynamics and Monetary Policy Strategies

e Sustainable Development and Green Economics

@| BUSINESS & MANAGEMENT

¢ Organizational Change and Digital Transformation

e Corporate Sustainability and Social Responsibility
(CSR)

¢ Innovation and Entrepreneurship in Emerging
Markets

@| MARKETING & CONSUMER BEHAVIOR

e Immersive Marketing in the Metaverse

e Data-Driven Personalization and Predictive
Analytics

e Green Marketing and Sustainable Branding

More information about the topics, please visit:
http://www.cebmm.org/cfp.html
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